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1. What are some of the major issues involving political advertising?

Political advertising is the use of media platform to promote political campaigns, parties their goals and even government programs to connect the citizen to the politicians and government. One of the concerns involving political advertising is that the 30-second television spot has become more important hence issues affecting the state are not thoroughly explained to the nation (Donovan, 2016). Additionally, concerns have been raised on whether politicians who are not financially stable can still afford to make advertisements and have their voices heard by the public.  

According to Donovan (2016), advertising firms fear that political advertising is ruining the name advertisement since political advertisers do not follow the code of ethics. This may result in the public losing faith in the truthfulness of a commercial advertisement. In addition, political advertisers seek to obtain votes at any cost, for instance, degrading the efficiency of the electoral process resulting in public unrest.
2. What is a pseudo-event? How does it relate to the manufacturing of news?


Pseudo-event is an arranged event for the sole purpose to engage media coverage and promote publicity, for example, a press conference. Pseudo-events were invented by Daniel Boorstin. According to Boorstin pseudo-events are planned and they aimed at self-fulfillment by creating public attention. The media view pseudo-event as a platform to create, interesting and also developed events like the expert analysis on the occurrence (Deborah et al., 2014). Therefore, the public is fascinated by the pseudo-events around the state and craves for more and new incidents hence creating pressure for the media to satisfy the public. Consequently, manufacturing of news has become dependent on pseudo-event.  For example, during an interview, the interviewee response is scrutinized and other people are asked to give their point of view based on the response. Furthermore, if the interviewee does not answer a particular question this scenario becomes the news.
3. What is the difference between consumer choice and consumer control?


Consumer choice refers to the freedom consumers have to select among the products presented by the producers whereas consumer control enables the consumers to agree on what product to be provided (Jhally, 2014). However, consumers and the media have little say on how the products are advertised thus portraying the huge difference between consumer choice and consumer control.
4. What is the major criticism of the public journalism movement, and why does the mainstream national media have concerns about public journalism?


Public journalism aims at ensuring the citizen's views and stories are aired at the same time improve the public life. However, issues arise that public journalism main purpose is marketing their channels rather than ensuring the public’s issues are heard. According to Deborah et al. (2014), additionally, public journalism has been used by a few uncaring journalisms as a means to cover their distrust of the political system and seeks the views of the public. For that reason, public journalism has turned journalists into a participant of the community consensus rather than observers hence faith in their work fades.
5. What is the major criticism about specialization of academic research at universities?


Some disciplines are held in high regard than other hence when teams from the two discipline work together lack of respect for each other becomes a major matter. According to Jacobs (2014), the major criticism about specialization of academic research at universities is that it may weaken other disciplines. Hence, many scholars fight against such practice and encourage that learners should learn widely to gain knowledge in more than one sector.
6. What issues are at stake when first Amendment and Sixth Amendment concerns clash?

First Amendment was introduced to safeguard the press while the Sixth Amendment was made to guarantee a defendant the right to a public and fair trial. Due to the possibility of the media publicizing biased news, the Supreme Court presented precautions that judges could apply to ensure fair trials in broadcasted cases (Keighley, 2012). Thus, it is possible to carry out cases with few reporters, placing orders that prohibit mass media releasing influenced information.


Again, mass media is able to protect their sources of information through the Shield Laws (Keighley, 2012). The sources for scandalous information are shielded from the public. These laws have favored the First Amendment in protecting the press. It ensures the sources are safeguarded from any harm that may arise due as the news and information are spread to the members of the public.
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